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Welcome 
Welcome to the Multimedia Communication Department at the University of Arkansas at Pine 
Bluff. We are excited that you have chosen multimedia as your major. The faculty and staff 
have gone to great lengths to ensure that your academic journey is both intellectually 
stimulating and rewarding. Our goal is to prepare each of you to become award-winning media 
professionals. We invite you to begin your educational journey with us in your freshman year. 
UAPB-TV 24, Radio Station KUAP 89.7 FM, the Arkansawyer, a student newspaper, and the MAC 
Lab are available for student use.  
 
We encourage each of you to become familiar with your respective curriculum and visit your 
assigned academic advisor if you have any additional questions or concerns. 
 
We look forward to establishing an academic relationship with a personal touch that will 
extend beyond graduation. 
 
Educationally yours,   
 
Mass Communications Faculty & Staff 

 

Vision & Mission  
In alignment with the vision of the School of Arts and Sciences at the University of 
Arkansas at Pine Bluff, the Department of Multimedia Communication aims to promote 
excellence in instruction, research, and professional practice by preparing future 
journalists, professional communicators, and media practitioners. 
 
Vision  
In keeping with the School of Arts and Sciences’ vision at the University of Arkansas at Pine 
Bluff, the Department of Multimedia Communication aims to foster excellence in instruction, 
research, and professional practice by preparing future journalists, professional 
communicators, and media practitioners.  

   
Mission    
The primary mission of the Department of Multimedia Communication at the University of 
Arkansas at Pine Bluff is to prepare the next generation of practitioners in mass 
communications. To this end, we offer a Bachelor of Arts degree with emphasis in the following 
options: Public Relations, Multimedia News, and Multimedia Production (Broadcast News or 
Broadcast Production). In addition, students gain practical experience in our television studio, 
KUAP 89.7 - the campus radio station, or by working for the Arkansawyer, the student 
newspaper. The department also maintains a high-quality faculty that demonstrates excellence 
in both the classroom and in creative and scholarly pursuits. The department provides optimal 
facilities and resources that support a dynamic learning environment, presenting itself as an 
extension of its teaching mission through educational initiatives and portfolio development.  
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The goal of the Department of Multimedia Communication is to develop and cultivate the 
qualities of steadfastness, perseverance, and technical competence within our students. We 
want to shape and mold active and creative minds with the suitable and sufficient skills in 
audio/video production, media management, multimedia design, journalism, public relations, 
and broadcasting. We want to strengthen their scholarly and cultural. This will allow our 
students to diversify the broadcast and print fields with innovative ideas.  

 
Our program has a four-fold mission in collaboration with other departments at the university 
to provide a well-rounded educational experience: 

  
An Intellectual Mission  
To collaborate with faculty members in the arts, humanities, and social sciences across campus 
to address the most pressing issues of the day.  

  
An Entrepreneurial Mission  
The world is becoming smaller through the communications revolution, and the University of 
Arkansas at Pine Bluff must work to understand its implications by building close ties to local 
media, businesses, and community professionals. 
 
An Educational Mission  
The University of Arkansas at Pine Bluff must prepare its students in multiple ways to explore 
the various communication disciplines for new insights, skills, forms of expression, and career 
opportunities.  
 
A Social Mission  
Students must be aware of the legal and ethical standards that govern the media.   

 
Goals 
Within the context of its Mission Statement, the Department of Multimedia Communication 
has developed the following goals to guide the program. These goals aim to ensure that 
students acquire the necessary theoretical knowledge and practical skills to function effectively 
and successfully in all facets of modern journalism, mass communication, and related fields. 

• Develop in students good oral and written communication skills necessary to the 
profession. 

• Develop in students at least one area of specialty and instill in them the importance of 
the convergence of the multiple regions in mass communications. 

• Develop in students the ability to collaborate with specialists in other fields to produce 
informative, analytical, and critical reporting on issues. 

• Cultivate in students an understanding of the historical, cultural, and moral contexts in 
which they apply their knowledge and skills.  

• Develop in students the ability to collaborate with specialists in other fields to produce 
informative, analytical, and critical reporting on issues. 
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• Cultivate in students an understanding of the historical, cultural, ethical, and moral 
contexts in which they apply their knowledge and skills. 

• Prepare students for employment and career advancement in local, national, and 
international media markets. 

• Encourage students to participate in scholarly work and creative productions relevant 
and appropriate to mass communications. 

• Develop in students an interest in the theories of mass communications and how they 
are applied to the profession. 

• Imbue students with the skills needed to apply the principles and laws of freedom of 
speech and the press in the pursuit of truth, accuracy, fairness, and diversity. 
 

Strategic Plan 
 
Goal 1: Achieve ACEJMC Accreditation 

o Objective 1: Meet Academic Standards/ Summer 2019. 
o Objective 2: Incorporate and adhere to all ACEJMC values and competencies/ Summer 

2019. 
o Objective 3: Complete Pre-visit/ Fall 2019. 
o Objective 4: Obtain funding for accreditation pre-visit/ 2019-2022. 
o Objective 5: Complete Self-study 2021-2022. 

 
Goal 2: Continuously update and revise curriculum to reflect new technologies and new 
academic standards 

o Objective 1: Ensure currency of courses, curricula, and instructional technologies/ 
Ongoing. 

o Objective 2: Incorporate new media production skills (text, photo, blogs, web 
development, graphics, audio, video, convergence) into the appropriate courses. 

o Objective 3: Encourage students to do research. 
o Objective 4: Assure that students receive instruction in legal, ethical, social, historical, 

cultural, religious, and technological issues, and other relevant matters. 
 
Goal 3: Improve Assessment and Learning Outcomes 

o Objective 1: Implement Assessment Plan. 
o Objective 2: Create a new student orientation seminar. 
o Objective 3: Ensure that all course syllabi include specific objectives and learning 

outcomes. 
o Objective 4: Continue to comply with university assessment measures. 

 
Goal 4: Faculty and Staff Development 

o Objective 1: Maintain diverse and qualified faculty and staff. 
o Objective 2: Hire a manager for television. 
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o Objective 3: Hire a program manager and technician for the radio station. 
o Objective 4: Hire an additional faculty member with a terminal degree. 
o Objective 5: Increase faculty creative and scholarly activity. 
o Objective 6: Encourage faculty and staff to seek leadership roles in regional and national 

professional organizations. 
o Objective 7: Promote both departmental and interdisciplinary collaboration on 

instruction, research, and service. 
o Objective 8: Encourage faculty and staff participation in training, workshops, seminars, 

conferences, and courses. 
 
Goal 5: Diversity and Inclusion 

o Objective 1:  Implement a diversity plan. 
o Objective 2: Incorporate diversity, inclusion, and global issues into all course syllabi. 
o Objective 3:  Offer workshops, seminars, and symposiums that focus on global 

awareness. 
o Objective 4: Continue to recruit diverse students, faculty, and staff. 

 
Goal 6: Recruitment and Retention 

o Objective 1: Increase visibility in Arkansas and surrounding regions by visiting high 
schools throughout Arkansas and nearby states. 

o Objective 2: Create a website and marketing/promotional materials for the department; 
utilize social media for recruitment purposes. 

o Objective 3: Invite high school and college academic advisors to visit the department. 
o Objective 4: Participate in university recruitment activities (Lion Fever Day, Transfer 

Day). 
o Objective 5: Engage faculty, staff, and students in recruitment activities (conferences, 

workshops, seminars, etc.). 
o Objective 6: Create and seek funding for an annual Summer Mass Communications 

Camp. 
 
Goal 7: Student Services 

o Objective 1:  Plan activities to increase student participation in the department (high 
school days, Mass Communications Week, speaker series, student organizations). 

o Objective 2: Promote student participation in departmental, regional, and national 
media contests. 

o Objective 3: Encourage students to work with department media outlets (television and 
radio stations, student newspaper). 

o Objective 4: Build membership in student chapters of professional organizations (NABJ, 
PRSSA, CMA). 

o Objective 5: Create a departmental awards program to recognize student success and 
accomplishments. 

o Objective 6: Encourage faculty and staff to mentor students in the production of 
programming and content for radio, television, and the Arkansawyer. 
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Goal 8: University and Community Service 

o Objective 1: Strengthen relationships between the department and local and statewide 
media. 

o Objective 2: Create and maintain partnerships with local and regional businesses. 
o Objective 3: Assist the local community in meeting its communication needs. 

 

Program Objectives 
• To educate and train students to be successful in the fields of broadcast, multimedia 

journalism, and public relations.  
• To provide students with a firm background in written and oral communication skills.  
• To provide students with practical experience related to their chosen profession in 

addition to high-quality classroom instruction.  
• To train students to design and produce media programming using state-of-the-art 

methods and equipment.  
• To assist students in the formulation of personal and professional goals that will benefit 

them throughout life, and to help them in beginning to actualize these goals.  
• To introduce students to local media entities and encourage them to develop working 

relationships with professionals in their chosen fields through internships and practical 
experience.  

• To encourage student participation in campus and community affairs by producing 
articles for The Arkansawyer, local news media outlets, or by creating programming for 
KUAP-FM 89.7 Radio or the University cable station, UAPB TV 24.  

 

Admission Requirements 
Beginning Fall 2017 

 
To be fully admitted into the Department of Multimedia Communication, the student must 
declare a major in a) Broadcast News & Production, b) Multimedia News, or c) Public Relations 
and meet the following criteria: 

1. Be classified at least as a sophomore with a GPA of at least 2.5 on a 4.0 scale. 
2. Complete an application for departmental admission. 
3. Maintain a GPA of 2.5 in the major. 
4. Complete ENG 1311 and ENG 1321 with a minimum grade of “C.”  

 
To receive conditional admission into the Department of Multimedia Communication, the 
student must declare a major in a) Broadcast News & Production, b) Multimedia News, or c) 
Public Relations and meet the following criteria: 

1. Be classified at least as a sophomore with a GPA of at least 2.25 on a 4.0 scale. 
2. Complete an application for departmental admission. 
3. Meet with your assigned advisor and submit monthly progress reports for each enrolled 

course. 
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4. Maintain a GPA of 2.5 in the major.                                                                             
 

Degrees Offered 
The Multimedia Communication department currently offers a Bachelor of Arts degree in Mass 
Communications with options in Multimedia News, Multimedia Production, and Public 
Relations, as well as a minor in Mass Communications. All three options will prepare students 
for matriculation in graduate schools.  
 
Bachelor of Arts in Multimedia News  
The Multimedia News option is for those majors pursuing careers in radio, television, and 
broadcast management. It affords a combination of academic and technical experiences as well 
as on-the-job training through internships.  
 
Bachelor of Arts in Multimedia Production 
The Multimedia Production option is designed to prepare students to become successful 
writers, reporters, and editors for the print and broadcast media. Required course content 
focuses on developing the students’ writing, editing, and critical thinking skills while 
encouraging students to understand the role of the journalist from a culturally and historically 
informed perspective.  
 
Broadcast News Option  
 
Required Courses (18 hours) 
MCOM 2328 Broadcast News Writing I      3 
MCOM 2330 Multimedia Production       3 
MCOM 3341 Digital Writing and Design      3 
MCOM 3306 Television Practicum      3 
MCOM 3353 Radio Practicum       3 
MCOM 2336 Radio Production       3 
Total                      18 

 
Electives (3 hours) 
MCOM 3312 Multimedia News Writing II     3 
MCOM 3351 Electronic Media Performance     3 
MCOM 2343 Video Editing        3 
MCOM 3354 Electronic Field Production      3 
MCOM 4316 Broadcast Management      3 

 
Broadcast Production Option 
Required Courses (18 hours) 
MCOM 2343 Video Editing        3 
MCOM 2330 Multimedia Production       3 
MCOM 3306 Television Practicum      3 
MCOM 3353 Radio Practicum       3 
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MCOM 3354 Electronic Field Production      3 
MCOM 2336 Radio Production       3 
Total                     18 

 
Electives (3 hours) 
MCOM 3312 Multimedia News Writing II      3 
MCOM 2328 Broadcast News Writing I      3 
MCOM 3341 Digital Writing and Design       3 
MCOM 3351 Electronic Media Performance     3 
MCOM 4383 Film Techniques        3 
MCOM 4316 Broadcast Management      3 
 
Course Descriptions 

 
MCOM 2328 Broadcast News Writing I 
Techniques and practices used in writing for television and radio.  Emphasis on news writing.  
Includes writing from source copy, rewriting, and the production of original news stories. 
Prerequisites: None. 
Offered: Fall. 

 
MCOM 2330 Multimedia Production 
Emphasis on the television, radio, and internet media. This class provides students with a solid 
foundation in the practical and theoretical knowledge required for producing television, radio, 
and internet content. Students learn practical and theoretical knowledge in these areas.   
Prerequisite: None. 
Offered: Fall. 

 
MCOM 2336 Radio Production  
Emphasis on the various types of radio programming, the study of radio formats, and 
production techniques. 
Prerequisite: None. 
Offered: Spring. 

 
MCOM 2343 Video Editing  
This course places a strong emphasis on basic and intermediate video editing techniques.  
Students learn the principles and theories of video editing.  How to adapt a video project to 
various media and how shooting and editing techniques intertwine. 
Prerequisites: MCOM 2325 Multimedia Production. 
Offered: Fall. 

 
MCOM 3306 Television Practicum 
A practical application of the television broadcast journalism skills learned from previous 
coursework. Students will create a daily news broadcast, sports coverage, or special events 
coverage. 
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Prerequisites: MCOM 2325 Multimedia Production. 
Offered: Fall and Spring. 

 
MCOM 3311 Multimedia News Writing I (formerly News Reporting I) 
Techniques of newsgathering with practical experience in interviewing and reporting for the 
news media.  Lab/production work required.  Can be taken concurrently with Media Grammar 
and Style. 
Prerequisites: None. 
Offered: Fall. 

 
MCOM 3341 Digital Writing and Design 
This three-hour course focuses on the skills required to write news copy for a digital platform 
maintained by a media outlet and provides students with an understanding of website design.  
Students will learn techniques to create a digital portfolio for companies, newsrooms, and 
publications.  The acquired skills will enable students to advance the communication goal by 
utilizing the varied aspects offered by digital technology. 
Prerequisite: None. 
Offered: Fall. 

 
MCOM 3351 Electronic Media Performance 
This course is designed to improve students’ air delivery skills, placing them in the best position 
to gain employment in the broadcast industry.   Students will also develop skills necessary to 
become effective communicators.  Students will develop specific broadcast skills through script 
delivery.  This course introduces students to the unique features of electronic communication 
and specific performance skills necessary to succeed in the industry. 
Prerequisite: None. 
Offered: Fall 

 
MCOM 3353 Radio Practicum  
A practical application of the radio production skills learned from previous coursework.  
Students will broadcast regularly from the HOT 98 radio studio. 
Prerequisite: MCOM 2336 Radio Production. 
Suggested: MCOM 2325 Multimedia Production. 
Offered: Spring. 

 
MCOM 3354 Electronic Field Production 
This course is designed to expose students to ways they can use video production skills outside 
of working in television news.  Students engage in the fundamental field production techniques.  
Most class activities take place outside a television studio.  They learn lighting, advanced editing 
techniques, and other skills involved in multi-camera shoots, instructional videos, commercials, 
and other field-based productions. 
Prerequisites: MCOM 2325 Multimedia Production  
Suggested: MCOM 2343 Video Editing 
Offered: Spring 
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MCOM 4316 Broadcast Management 
Emphasis on the role of managers in the television and radio industries. Students learn 
terminology commonly used in broadcast operations.  They learn about trends, innovations, 
and regulations that impact the broadcast industry. 
Prerequisite: None. 
Offered: Spring. 

 
MCOM 4383 Film Techniques  
The study of traditional and documentary film techniques.  Emphasis on analysis of film and 
creation of student projects. 
Prerequisites:  MCOM 2325 Multimedia Production, MCOM 3306 TV Practicum. 
Suggested:  MCOM 2343 Video Editing.  
Offered: Spring and Fall. 
 
Bachelor of Arts in Public Relations (48 hours) 
The Public Relations Option is designed for students seeking a career as a communication or 
media specialist in profit- and/or non-profit organizations. The program combines classroom 
study with practical, hands-on experience in communication areas, including press release 
writing, television production, and publication preparation. The program also includes an 
internship* in the PR arena to ensure that UAPB students learn firsthand the challenges of the 
public relations professional and begin the networking essential to career success. 
 
This degree requires completion of 120 hours, including 1) a general education component and 
2) specific degree requirements. 
Required Core Courses (27 hours) 
MCOM 2326 Mass Media and Modern Society 
MCOM 2327 Media Grammar & Style (new) 
MCOM 3301 History of Mass Media (formerly History of American Journalism) 
MCOM 3305 Mass Communication Theory & Research (new) 
MCOM 3309 Diversity in the Mass Media (new) 
MCOM 3311 Media News Writing I (formerly News Reporting I) 
MCOM 4213 Mass Communications Internship* 
MCOM 4315 Media Law & Ethics 
MCOM 4390 Senior Seminar 
 
Required Courses (18 hours) 
ART     3309  Desktop Publishing 
MCOM 3320 Introduction to Public Relations 
MCOM 3341 Digital Writing & Design 
MCOM 3355 Public Relations Techniques  
MCOM 3356 Writing for Public Relations (new) 
MCOM 4318 Public Relations Cases and Campaigns (new) 
 
Electives (3 hours) 
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MCOM 3312  Multimedia News Writing II 
MCOM 3319 Writing Features and Editorials 
MCOM 3314  News Editing 
MCOM 4316 Broadcast Management 
MCOM 4320  Investigative Reporting 
 
* To meet the internship requirement, students will register for MCOM 4313 with the approval of the 

internship coordinator. 
 
Minor (18 Hours) 
 
Required Courses (12 hours) 
MCOM 3320 Introduction to Public Relations 
MCOM 3355 Public Relations Techniques 
MCOM 3356 Writing for Public Relations (new) 

 
Electives (6 hours) 
ART     3309  Desktop Publishing 
MCOM 3312  Multimedia News Writing I 
MCOM 3319 Writing Features and Editorials 
MCOM 3314  News Editing 
MCOM 3341 Digital Writing & Design 
MCOM 4316 Broadcast Management 
MCOM 4318 Public Relations Cases and Campaigns (new) 
MCOM 4320  Investigative Reporting 
 
PR Course Descriptions 

 
ART 3309 Desktop Publishing 
Introduces the student to the layout and design of the printed page through the use of the Macintosh 
computer. 3 hours. 
 
MCOM 3320 Introduction to Public Relations 
A study of the profession of public relations, including historical, legal, ethical, and theoretical 
underpinnings of the field and an examination of the wide range of career opportunities available to PR 
practitioners. 3 hours.  
Offered: Fall. 
 
MCOM 3341 Digital Writing & Design (New) 
This three-hour course focuses on the skills required to write news copy for a digital platform 
maintained by a media outlet and provides students with an understanding of website design. Students 
will learn techniques to create a digital portfolio for companies’ newsrooms and publications. The 
acquired skills will enable students to advance the communication goal by utilizing the varied aspects 
offered by digital technology. 3 hours. 

 
MCOM 3355 Public Relations Techniques 
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A study of the public relations techniques, strategies, and tactics commonly used to conceptualize, 
design, produce, and manage various print and digital media campaigns. This intermediate-level course 
combines real-life cases with core theoretical ideas to help students relate theory to the actual practice 
of the profession. Special emphasis is placed on the application of various techniques to digital media, 
such as blogs and social media.   
Prerequisite: MCOM 3320, Introduction to Public Relations. 3 hours. 
Offered: Spring. 

 
MCOM 3356 Writing for Public Relations (new) 
An examination of writing skills used for the production of public relations materials for television, radio, 
and social media, including news releases, fact sheets, media kits, advertising copy, fund-raising letters, 
grant proposals, speeches, and other promotional copies. 
Prerequisite: MCOM 3320, Introduction to Public Relations; MCOM 3355, Public Relations Techniques. 3 
hours.  
Offered: Fall 

 
MCOM 4318 PR Cases and Campaigns (new) 
Study of the issues and challenges of the public relations practice through a critical examination of 
historical and active cases that cover a broad spectrum of situations. Students will develop an 
understanding of public relations theories and techniques for effective campaigns through case analysis. 
 
Prerequisite: MCOM 3320, Introduction to Public Relations; MCOM 3355, Public Relations Techniques; 
MCOM 3356, Writing for Public Relations. 3 hours. 
Offered: Spring. 

 

Senior Graduation Requirements 
Students will be required to complete an online portfolio of their work completed during the 
program to meet graduation requirements. The portfolios will be due during the final semester 
of coursework. 
 
Grading Policy 
Students will receive a final grade of A, B, C, D, or F.   
 
Grading Scale 
A (90-100) (Excellent)   
B (80-89) (Good)  
C (70-79) (Fair)   
D (60-69) (Poor but Passing)  
I (Incomplete)  
W (Withdrawal)  
F (Failure)  
X (Audit, carries no credit)  
R (Repeated, carries no credit)  
UF (Unofficial Withdrawal/Failure)  
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Midterm Grades 
The midterm grade is no more than a progress report.  It is neither an indicator of the final 
grade nor a portion of the final grade. 
Incomplete Grades (“I”)  

• Incomplete grades indicate that the student has not met specific course 
requirements and do not necessarily mean the student needs to repeat the entire 
course.    

• The instructor will report an “I” only for a student who is passing, who can complete 
the assignments without additional instruction, and who can present a valid reason 
for not completing the work during the semester.  

• The student must petition the instructor, in writing, for an incomplete grade, “I”, on 
or before the day of the final examination.  The student must fulfill the course 
requirements by the end of the semester immediately following the semester in 
which the “I” was incurred.  

• The instructor must complete AA Form 11B (Report of “I” grade) and file a copy in the 
department chairperson’s office along with a copy of the student’s petition.  This 
form must include the instructor's signature, the specific requirements that must be 
completed, and a pre-calculated grade if the student fails to fulfill the necessary 
assignments to complete the course.  

• In the instructor's absence, the departmental chairperson is responsible for reporting 
the final grade change to the Office of Academic Records. The instructor should 
secure an “Incomplete” grade report form from the departmental chairperson or the 
Office of Academic Records and submit the form personally to Academic Records.  
Students are not permitted to have access to Change of Grade forms.   If the 
instructor does not change the grade by the end of the following term in which the 
“I” was incurred, the departmental chairperson will submit the “Change of Grade” 
form with the pre-calculated grade as indicated on the accompanying AA form 11B to 
Academic Records.  
 

NOTE:  Students should not re-register for courses in which a grade of “I” was awarded.  
  

Student Involvement and Engagement 
All majors are encouraged and expected to utilize departmental resources as early as their first 
year. These resources include, but are not limited to, UAPB TV Channel, KUAP 89.7 FM, The 
Arkansawyer, and the MAC Lab. 

  
UAPB TV-24 
Rust Technology Building 
7 a.m. - 6 p.m.  
Lab hours are available.  

  
KUAP-89.7 FM 
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Hathaway Howard Fine Arts (2nd Floor) 
8 a.m. – 5 p.m.  

Lab hours are available. 
   
The Arkansawyer  
Student Union (2nd floor) 
Hours are contingent upon the editor’s class schedule 

 
MAC Computer Lab 
Corbin Hall, Room 109 
Hours vary  
Multimedia Lab 
Hathaway Fine Arts  Room 207 

 

Student Activities and Organizations 
• Mass Communications Club 
• National Association of Black Journalists (NABJ) 
• Public Relations Student Society of America 
• The Arkansawyer (Student newspaper) 

 
Scholarships 
Departmental scholarships. 

 
Academic Student 
Students must consult with an advisor to review policies and degree requirements each 
registration period. Academic advisors offer advice; however, meeting graduation requirements 
is the student’s responsibility. An academic hold is placed on each student’s account until 
advised. After advisement, the advisor will lift the hold for registration. 

 
Auditing  
An auditor is a student who attends class as an observer. Auditors are not required to submit 
papers, take examinations, or meet other requirements for class credit. Auditors pay the 
regular student fee.  

 
Internship Requirements 
All multimedia majors are required to complete a supervised internship for credit. Completion 
of the internship is a requirement to earn the degree.  
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There are many reasons why multimedia majors are required to complete an internship.  Two 
important reasons are that, in addition to the degree, employers want evidence of professional 
experience, and many internships lead to job offers at the internship site. 
  
Students must attend an Internship Interest Meeting before enrolling in MCOM 4313. This 
meeting is held on Tuesday at 11:00 a.m., prior to pre-registration. Signs will be posted as a 
reminder, and other times are available by appointment. 
  
The internship process begins with the internship coordinator and an application to the 
department to qualify for an internship. This is a one-page form available in the internship 
coordinator’s office. 
 
After the student has been certified as qualified for an internship, they may pursue an 
internship that the internship coordinator has deemed appropriate for their major.  Internships 
require approval by the student, the internship supervisor, the internship coordinator, and the 
department chair, followed by registration in MCOM 4313. 
 
Note: Not all proposed internships will be approved, as they are expected to provide 
meaningful professional experience related to the major. In addition to gaining approval for 
internship sites, students must meet the following academic requirements:  

• Earned a grade of “C” or better in all attempted major courses. 
• Within 30 hours of completing the degree. 
• Successful completion (C or better) in all practicum courses. 

 
After a student is approved for an internship, a contract must be completed between the 
student, the employer, and the University of Arkansas at Pine Bluff. For academic credit to be 
given for the internship, a record of the student’s progress must be kept. Specific guidelines will 
be set up in the internship contract, but minimum requirements include: 

• Completing a mid-semester report that summarizes the work that has been completed 
to that point. 

• Completing a final report that summarizes, reviews, and analyzes the internship 
experience before a grade is assigned.  The report should also include relevant work 
samples. 

• A confidential evaluation of the student’s work and ability by the employer is provided 
to the internship coordinator. 
 

To earn credit for an internship, you must: 
• Obtain approval in advance from the internship coordinator.  Schedule an 

appointment with the internship coordinator to obtain approval. 
• Enroll in MCOM 4313 in the semester or summer session of the internship. 

Absolutely no credit will be given after the internship has been completed 
without approval. 

• Complete the application forms available on the Web or from the Internship 
Coordinator and turn them in before starting the internship.   
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• Students should work at least 72 hours, spread out over the semester. Hours 
should be weekly and approved by the Internship Site Coordinator.  

• Students must have a signed supervisor’s timesheet for the hours worked.  
 
Internships will not be given credit retroactively. 
 
If you encounter any problems or concerns during the internship, please contact the internship 
coordinator immediately. 
 
While you are working as an intern, you must: 

·    Submit a two-page mid-semester report. 
·    Have your supervisor complete and submit the evaluation form. 
·    Complete the final report.  

 
Students must complete all of the requirements listed above. Students will receive a failing 
grade if any of the requirements are missing from their internship file.  Please adhere to the 
established deadlines listed in your internship packet.  Failure to adhere to deadlines in the 
packet could result in a grade of “F” for the internship. 

 
 
 
 
 
Student Handbook Acknowledgment  
 
I have received a copy of the Multimedia handbook.  I understand that I am free to discuss the 
contents of the handbook with my advisor at any time. 

 
 

Name:____________________________________________________   Date:______________ 
 
 
 
 
 


